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Statement of continued support by the Chief Executive Officer (CEO)  

 

 

TO WHOM IT MAY CONCERN  

 

I am pleased to confirm that Thermopatch BV continues to support the Ten Principles of the Global Compact with respect to human rights, 

labour, environment and anti - corruption.  

 

With this communication, we express our intent to advance those principles wi thin our sphere of influence. We are committed to making 

the Global Compact and its principles part of the strategy, culture and day - to -day operations of our company, and to engaging in 

collaborative projects which advance the broader development goals of the United Nations, particularly the Millennium Development Goals. 

Thermopatch BV will renew a clear statement of this commitment to our stakeholders and the general public.  

 

We recognize that a key requirement for participation in the Global Compact is th e annual submission of a Communication on Progress 

(COP) that describes our companyôs efforts to implement the ten principles. We support public accountability and transparency, and 

therefore commit to report on progress annually according to the Global Co mpact COP policy.  

 

Sincerely yours,  

THERMOPATCH BV 

 

Mr. J. Bausch  

Group Managing Director   
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Introduction  

For over 8 5 years, Thermopatch constitutes a concept i n the world of Laundry and has held a premier position in developing heat seal 

machines, label  solutions , direct imprint equipment, mending material and other related supplies for the laundry, dry clean and garmen t 

manufacturing industries.  

To obtain a challenging position, Thermopatch utilized her knowledge and experience from the Laundry industry and developed herself into 

a leading company in the promotional market over the years , creat ing  positive brand awarene ss in Corporate Identity.  Today, we  are 

producing  crests for a large diversity of markets like  for example  corporate workwear, promotional clothing and sports wear  which require 

the  highest quality and service standards. Promotional wear is an effective and powerful way to promote a business or a brand and  

contributes to the professional appearance. Thermopatch presents a positive solution to any corporate identity requirement.  

 

Prod uct Innovation and Development  

Product innovation and development; the enhancement of processes and services; and the measurement of operational performance s, are 

fundamental, ongoing activities that help move Thermopatch forward. They solidify the quality  and service standards that go into the 

products Thermopatch manufactures and continue to support customersô needs. At the same time, Thermopatch is continuously on the look 

for new products, item formats and design configurations, to build on the large ar ray of embellishment, branding and identification solutions 

curr ently available.  

 

Environmental Responsibility  

To maintain a leading role, it is necessary for Thermopatch to continue her research and development activities to meet the d emands of 

her custom ers and the mandatory requirements set by various authorities. Research and development is an important part of our 

organization that enables us to produce customer friendly and environmentally products suitable for every need and for every situation.  

 

We acknowledge the importance of Thermopatch supporting a precautionary approach to environmental challenges, undertaking initia tives 

to promote greater environmental responsibility, and encouraging the development and diffusion of environmentally friendly te chnologies. 

Thermopatch is actively working on reducing the negative impacts of our organizationsô actions on the environment. 

 



 

 

    

6 

 

Integrating  Sustainability  

It is important t o effectively communicate our businessôs vision of sustainability to everyone in our organization. Each and every individual, 

regardless of his or her role in the company, needs to understand and embrace that sustainability vision. Integration of sust ainabil ity into 

companies has been difficult, especially because sustainability and corporate social responsibility implementation remain the  job of a single 

person or department within many companies.  

 

Staff  commitment  is a vital component of any sustainability strategy. A companyôs employees are the front line in implementation of its 

Sustainability Management System, and understanding, support and a perceived sense of ownership of the strategy among staff c an be 

the difference between the success or failure of any efforts to implement sustainability practices. Staff engagement begins with education 

and awareness - raising about the link between us as a manufacturing facility and the environment, local economic development, social 

conditions and opportunities, and cultural traditions, as well as the companyôs policy, programmes and activities. It also involves motivating 

staff to support sustainable initiatives through their roles at work or as volunteers outside of the wor kplace.  

 

Integrating sustainability across functions  starts with engaging staff through internal communication including the types of messages that 

staff will respond to, how to get the message across and ways to involve staff and get their support for the sustainability p rogr amme.  

One of the ways to do this is creating  a digital óGreen Teamô which gives employees the opportunity to create a sustainability initiative , 

people can share their ideas and decisions can be made regarding which one  of the idea s to implement.  
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The Thermopatch V ision  

Thermopatch has positioned itself as an industry leader in development, innovation and manufacturing of garment branding solu tions. We 

aim to be a global leader with a clear vision of providing the highest quality emblems, transfers and labelling solutions, through sustainable 

and energy -efficient manufacturing practices. Our practices will continue to develop and improve to ensure that our offering continuousl y 

evolves in line with market changes and customer requirements.  

 

Thermopat ch expects and demands that each of its business units, all of its employees, and its Directors carry out their business and 

perform their duties to the highest ethical standards and in compliance with all relevant legal principles. This standard of behavi our and 

performance is maintained in the companyôs dealings with employees, customers, suppliers, and all other stakeholders. 

 

The company and its employees will at all times  demonstrate the highest levels of integrity, truthfulness, and honesty in order to uphold 

both personal and corporate reputations and to inspire confidence and trust in their respective actions. The company will con duct its 

business in a competent, fair, impartial, and efficient manner.  

 

Role, Mission and S trategy  

 

Role  

We commit to aligning our operations and strategies with the ten universally accepted principles in the areas of human rights , labour, 

environment and anti -corruption. The companyôs core values of Safety and Health, Environmental Stewardship, Highest Ethical Behaviour , 

and Respect for People are directly aligned with the values set out by  the UN Global Compact.  

 

We not only strive to achieve the sales goals we set out for ourselves such as h igh quality and great customer service, we also set out a 

clear vision of what is required to sharing responsibility to achieve the collective goal of sustainable and energy -efficient manufacturing in 

order to making products safe and available, anytime an ywhere and establish the conditions within our organization necessary for as one 

behaviour  to take root and succeed.  

 

Mission  

Doing the right thing ï being a responsible business and hold ourselves accountable to Safeguarding Tomorrowôs Environment.  

Promot ing  socially, economically  and environmentally sustainable development programs, building on our core knowledge and experience 

with an emphasis on individual policy tools and instruments and their effective combination.  Through innovative processes and unique 

garment branding techn ology, we continue to differentiate ourselves in the market by providing high quality, bespoke services to all of its 

customers.  
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Strategy  

Our strategy is s haping and managing our sustainability priorities  within a framework that is integrated into our  business model  and 

addressing sustainability topics across a diversified group.  We will continue to strengthen our position as a leading company by offering the 

highest quality emblems, transfers  and labelling solutions, through sustainable and energy -efficient manufacturing practices.  

 

To maintain excellent performance in the face of external changes and intensifying competitive pressures, we must be able to keep on 

transform ing  our organization to deliver in the long term.  Creating a culture of continuous improvement will enable our organization to 

thrive for years to come.  Mastering change will ensure we can sustain it and create an organization that can constantly adapt to and shape 

its environ ment.  

 

Strategy k ey elements :  

¶ To actively build and support partnerships for development  

¶ To employ the knowledge, products and expertise of Thermopatch in development projects  

¶ To build local capacity and ensure sustainability by working actively with knowl edge sharing and training  

¶ To support the development of innovative and cost effective products  



 

 

    

9 

 

Thermopatch -  Social Media   
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March 2020  

Thermopatch donated Textile for the Citizensô Initiative 

óFlevoland maakt Mondkapjesô which consists of a group of 

volunteers who were sewing facemasks for the non -acute 

Healthcare Sector. Project started in March and Team Almere 

officially stopped as per 1st  June 2020.  

November 2020  

Thermopatch produced Transfers for óLifestyle 

Salon & Spaô in Almere. 
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THERMOPATCH CONTRIBUTION  SDGôs 

 

In supporting the sustainable development goals (SDG) of the UN Global Compact, Thermopatch focuses on those goals that  

 

¶ Are part of our core competencies  

¶ We can exercise a direct influence over and  

¶ Have a lasting impact (economy, ecology, social welfare)  

 

 

Of the 17 sustainable development goals (SDG) listed, we are concentrating on the following goals:  

 

¶ Goal 3  :  Good Health and Well -being  

¶ Goal 11  :  Sustainable Cities and Communities  

¶ Goal 12  :  Responsible Consumption and Production  

¶ Goal 13  :  Climate Action  

¶ Goal 15  :  Life on Land  

 

The specific measures are described in greater detail in the following chapters:  

 

¶ Labour  

¶ Environment  
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Labour  

 

Risk Assessment & Evaluation (RI&E)  

RI&E is mandatory for all business owners with employees under the * Dutch Working Conditions Act since 1 January 1994.  

Mandatory part of the RI&E is the Action Plan which is stated in the Dutch Working Conditions Act (Arbowet). The Action Plan needs to 

contain inventoried risks and an indication of the time period in which tangible measures will be taken by the company.  

 

Thermopatch appointed a Prevention Officer who is charge d with the task to compile an RI&E. The Prevention Officer is part of the well -

trained Emergency Response Team (BHV) who can assist compiling the RI&E together with the help of other employees in the comp any.  

 

The law makes it mandatory to have the RI&E re viewed by a Certified Occupational Health and Safety Specialist (ArboNed). The review is 

carried out by means of a visit to the workplace to check whether all risks are included in the inventory and if the situatio n of the company 

is described properly and  the latest standards and guidelines have been followed.  

The Specialist will also give recommendations on the Action Plan.  

 

Last inspection: 20 th  June 2018  

 

*  General provisions for employers and employees how to deal with Occupational Safety  and Health, f.e. to have a written OSH -policy or  

 Risk Inventory. The Act gives certain powers to the Inspectorate SZW (Ministry of Social Affairs and Employment) like f.e. fo rcing the  

 employer to stop to work.  
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Preventative Medical Examination (PME)  -  2021  

Every five years, a PME is organized for all Thermopatch employees  and conducted by the National Health and Safety Service (A rboNed ) . 

Last medical check -up took place in May 2016, due to COVID -19 the next PME is scheduled for 2021.  

 

PME provides em ployees with insight into their physical and mental health, so that any risks can be tackled in a targeted manner.  

It is important to check regularly whether your employees are able to meet the (heavy) demands that the work places on them, so that 

they do not endanger themselves and others. An examination can determine whether your employee is healthy enough for their job.  

 

A PME that is performed and followed up on satisfactorily leads to healthy and vital employees, less absence and, as a result , lower absence 

costs.  It  can also  bring considerable benefits , it is a good way to create awareness about health and it proof s that you value the health of 

your employees , in their turn they feel valued and can work on their own vitality thanks to clear act ion points.  

 

 

Investigation Exposure Solvents  -  June 2020  

As part of the Risk Assessment & Evaluation (RI&E), Thermopatch requested the National Health and Safety Service (A rboNed ) to conduct 

an Investigation Exposure Solvents which has been carried out by their In dustrial Hygiene Expert and Higher Safety Expert .  

A previous investigation took place in 2013 which was also conducted by A rboNed  and resulted in a positive outcome.  

 

The aim of the investigation is to protect the health and safety of workers from possible risks of all chemical agents, including those such 

as fume generated by processes  and substances that become hazardous because of the way they are used.  

 

Standards and assessment:  

The investigation was  carried out in accordance with NEN -EN 482 whereby the analysis results are tested and assessed against the 

applicable limit values in accordance with NEN -EN 689.  

 

Conclusion:  

¶ On the basis of a  representative measurement day for the exposure to solvents, 

it can be concluded that the limit values are not exceeded.  

¶ The measurement results are b elow the limit values for both the personal 

measurements and the stationary measurements (all individual components 

detected <10% of the limit values).  

¶ The exposure index is also not exceeded.  

¶ In accordance with NEN -EN 689, the work situation for the relevant workplaces is 

safe and periodic measurements are not necessary.  
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SBB Accredit ed  Work Placement  Company  (2018) ï 2020  

As from September 2018, Thermopatch has become an óAccredited Work Placement Companyô within the 

Cooperation Organisation for Vocational Education, Training (VET) and the Labour Market.  

Thermopatch considers learning i n practice an important combination to make sure that there will be a sufficient 

number of high -qualified professionals in the future.  

 

We are p roud of our Accredited S tatus  and are happy to display The National Logo that indicates Thermopatch 

is training VET-students.  

 

Workplace Conditions  

Workplace conditions are about physical elements and the environment in which the employee works. The productivity and effect iveness 

of an employee is strongly influenced when the workplace is seen as pleasant and comfortable. A healthy (and safe) workplace 

environment can contribute to employee engagement and work happiness.  

 

Positive influences on employee engagement:  

¶ Clear safety rules and procedures  

¶ Providing the right technology and resources to perform tasks properly  

¶ Placing (purifying) plants in the workplace  

¶ Keeping workplace clean  

 

Activities implemented 2020:  

¶ Investigation Exposure Solvents  

¶ Transition to an ISO 9001 Accredited Cleaning Company  

¶ Replacing Office Furniture   

¶ Placing and renewing plants  

 

 

Repla cing Office Furniture -  November 2020  

An office is one place where we spend the maximum of our time and mostly sitting. 

Hence it is crucial to have chairs (and desks) which are friendly and doesnôt hamper the 

health of the employees. Moreover, furniture an d ambiance in the office play a vital role 

in the productivity of the employees.  

 

Realizing the importance of office furniture, it is essential to modify it by making a shift 

to ergonomic responsible furniture. Therefore, every desk that needs replacing wi ll be a 

fully height adjustable one that allows its user ultimate flexibility at their workspace by 

switching from a sitting position to a standing position.  




















































